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14. MANAGEMENT REPORTS 
 
[1] BRUNEI PREMIUM HALAL FOOD BRAND LAUNCH 

AND BUSINESS DELEGATION AUGUST 2007 (CEO) 
 
File Number: 13/10/01 
Officer:  Phil Pearce 
Position Title: Chief Executive Officer 
 
1.  INTRODUCTION 
 
1.1. The Brunei Government, Elders International (Brian Norwood), Williams 

International (Jayson Williams) and SMEDB (John Irwin/Andrew Millen) 
have for the past 15 or so months, been engaged in negotiations and 
discussions to develop a Bruneian Premium Halal Food Brand and to 
assist Mildura region businesses to become involved in the Brand.  Thus 
far 17 region businesses have expressed interest in this food brand. 

 
Exports of honey, table grapes and dried fruit have occurred into Brunei 
prior to the launch of the food brand.  These products have been available 
for purchase since approximately March 2007. 

 
On August 16th 2007 the Saltan of Brunei will launch this new food brand 
to the world in Brunei Darussalam as part of the International Halal 
Products Expo (16th - 19th August 2007). 

 
Dato Hamid Jaafar, Permanent Secretary, Ministry of Industry and 
Primary Resources and Hajah Norma, Acting Director Agriculture Brunei 
Darussalam Government have invited representatives of Mildura, Hume 
and Baw Baw Local Government Area's (LGA's) to be present at the 
launch, participate in the Expo (with local businesses) and to attend 
organised and scheduled meetings with the Brunei Halal Food Brand 
Departments. 

 
I am aware that both Hume and Baw Baw LGA's will be attending the 
launch and participating in the associated itinerary, represented by their 
respective Mayor, CEO and Economic Development Manager. 

 
The potential of this food brand is enormous.  According to the World 
Halal Forum 2006, the following is of interest:- 

 
• World Muslim Population around 1.9 billion with a 2.5% p.a. growth 

rate 
• Overall Halal industry worth US $560 billion p.a. with Halal food 

accounting for US $150 billion p.a. 
• Estimated growth for Halal food spending is about 2% p.a. 

 
2.  COMMENTS 
 
2.1. Elders advise that the various government agencies in Brunei co-

ordinating the launch, expo and development of this Halal food brand 
indicate they would welcome and encourage a Mildura delegation as part 
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of the launch and expo.  A draft itinerary has been developed generally 
between Tuesday 14th - Saturday 18th August 2007.  A draft Itinerary is 
attached (refer agenda pages 29 to 30). 

 
In addition to the launch and expo, MRCC and SMEDB anticipate the 
signing of Memorandum of Understanding (MOU) documents between 
both organisations and the Brunei Darussalam government.  These 
MOU's relate to the mutual development of trade, commerce and 
investment opportunities between the stated parties.  The draft 
agreements have been drafted by MRCC's lawyers (Martin Irwin & 
Richards) and are attached to this report (refer agenda pages 31 to 38). 

 
Flights to and from Brunei are already heavily booked and travel before 
and after these dates (mentioned above) may be necessary so to secure 
seats as advised by MRCC's travel agent.  Approximate costs are 
provided below. 

 
There are no confirmed businesses for the expo yet, however it is 
believed that SMEDB will be able to achieve 2 to 3 for the expo likely to 
represent - honey, dried fruit, citrus, organic products and nuts. 

 
The draft Itinerary has been designed to let each business and or 
organisation representative participate in the food brand launch, exhibit at 
the expo and get an overall understanding of the Halal Food Brand 
program and steps needed to participate in it, to continue dialogue with 
the Bruneian officials developing the program and to meet the financial 
institutions in Brunei that are keen to invest in the Australian, more 
specifically the Mildura region food chain.  It will also provide the 
opportunity for those travelling to Brunei, to see something of the country 
and the Bruneian culture, as well as their way of doing business. 

 
SMEDB has been briefed about the Brunei Premium Halal Food Brand 
project and approved the participation of its CEO and Chair at its meeting 
dated 20th June 2007. 

 
SMEDB has identified that this niche food brand has international trade 
possibilities and supports its Chief Executive Officer and Chair joining this 
Brunei business delegation. 

 
By joining the business delegation and participating in the expo SMEDB 
(on behalf of the region's businesses) would: 

 
• be equipped to answer questions from interested companies in our 

region 
• would provide a whole of region representative to advise companies 
• most importantly provide the introduction to senior Bruneian officials 

developing the food brand 
• further the discussions for participation of Mildura region businesses in 

the food brand 
 

Please note John Irwin Chair of SMEDB, will be attending this delegation 
on his return journey from Europe.  John Irwin is holidaying with his family 
and returning via Brunei to participate in the launch and expo.  SMEDB 
will contribute to a component of John Irwin's Singapore Brunei Singapore 
airfare and accommodation in Brunei estimated at $2,000. 
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3.  POLICY/COUNCIL PLAN CONTEXT 
 
3.1. Participation on this delegation accords with SMEDB and MRCC plans:- 
 

SMEDB's Strategic Plan 2007-2010, Domestic & International Trade - To 
facilitate promotion of our region’s produce, products, capabilities and 
talent domestically and internationally. 

 
MRCC's Plan 2006-2010, Strategic Outcome 3 - Growth of the Economy, 
provides for Council to take a pro-active response to a changing 
economic business environment. 

 
4.  FINANCIAL & RISK MANAGEMENT CONSIDERATIONS 
 
4.1. The anticipated cost to each participant will be approximately $6,720 as 

follows:- 
 

• Return domestic, international airfares and visas $5,100 
• Accommodation & Meals     $1,200 
• Insurance       $   120 
• Miscellaneous      $   300 

 
5.  RECOMMENDATION 
 
 
THAT: 
 
1. Council approves the delegation to Brunei by Andrew Millen, Chief 

Executive Officer and John Irwin, Chairman of the Sunraysia Mallee 
Economic Development Board, Phil Pearce, Chief Executive Officer 
and John Arnold, Mayor of the Mildura Rural City Council at the 
launch, expo and business and trade discussions as part of the 
Brunei Premium Halal Food Brand. 

 
2. Council approves the Mayor and Chief Executive Officer of Mildura 

Rural City Council to sign the Memorandum of Understanding 
documents. 
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